ISSN 2301 - 6590

Traditional Market Revitalization as an Urban
Catalyst in the City of Surakarta

Istijabatul Aliyah *, Bambang Setioko **, Wisnu Pradoto **

#ecturer at Department of Urban and Regional Planning, Faculty of Engineering, Sebelas Maret University, Indonesia
A Ph.D. Student of Architecture and Urbanism, Diponegoro University, Indonesia
#Department of Architecture, Faculty of Engineering, Diponegoro University, Indonesia
"Department of Urban and Regional Planning, Faculty of Engineering, Diponegoro University, Indonesia

'aliyahuns@gmail.com

istijabatul@ft.uns.ac.id
’keliek2000@yahoo.com

*wisnu.pradoto@gmail.com

Abstract— Current development in Surakarta downtown today
indicates that traditional markets have improved themselves in
both physical and non-physical aspects. Various revitalization
efforts have been made by the government and traders
community to improve services and comfort of traditional
markets. The efforts start from the market facade revitalization,
restoration and the overall development of market; up to social
activities, competition between traders or large celebrations in
the neighbourhood market. This research was conducted in
Surakarta, which is aimed at: identifying the role of traditional
market revitalization efforts in the development of a city. This
study employs several methods of analysis, namely: 1) Spatial
analysis for mapping the distribution of traditional markets in
the city constellation, 2) Category-Based Analysis (CBA) to
classify the revitalization of traditional markets that has an
influence in the development of the city, and 3) Interactive
Method of Analysis. The results of this study indicate that the
presence of a constellation of traditional markets in Surakarta is
dominated by the presence of Gede Market, not only as the oldest
traditional market, but also as a center of economic and socio-
cultural activities of the community. The role of traditional
market revitalization in the development of a town is as an
Urban Catalyst towards a MICE city in the sense that the
revitalization effort, even done in a relatively short time and not
yet covering the overall objects, is able to establish brand image
of Surakarta as a city of culture which is friendly and ready to be
MICE tourism city.
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I. INTRODUCTION

Surakarta is one of the cities which are formed with the
concept of Javanese cosmology. As a traditional town of Java,
Surakarta is known as ‘the paradise’ of traditional markets.
Since its establishment, Surakarta is formed with Catur Gatra
Tunggal or Four Single-Slot concept (palace, square,
mosques, and markets). A traditional market town is a part of
the component structure formed by the Javanese cosmology.
Determination of the role and functions of traditional markets

have been adapted to the character and scope of services of
each traditional market.

At macro level, the traditional market is a part of the basic
structure of a typical Java City. Some typical traditional
Javanese traditional cities identify that the market is an ever-
existing part of the spatial arrangement pattern of cities in
Java. A typical structure of urban space in Java has been
mentioned by Stutterheim, Maclaine Point, Palmier, Witkamp,
Van Mook, and Santoso, showing that components and
position of traditional markets occupy a core region of a
kingdom called Great State or the city center [1].

However, within the course of time and the changing times,
the traditional market has grown and developed without
regarding the concept of Javanese cosmology that has been
there before. Issues of philosophical conception and demands
of society needs and the policies of Surakarta City
Government have triggered the role transformation of the
traditional market as a component of Traditional Javanese city
space. Traditional markets in Surakarta now have grown to 43
markets, originally come from only 6 markets, which grew
from both the existing and the addition or new construction.

In response to the issue, policy makers argue that the
traditional market is one of the centers of economic, thus the
planning or construction of the traditional market is more
focused on the study of economic aspects and optimization of
land use. New development or redevelopment (revitalization)
carried out by the government has not shown any planning
based on consideration of the characteristics of the traditional
market role in the constellation of the city, the range of
services and commodities that are accessible to consumers,
both physical and non-physical.

Currently there have been numerous studies that discuss the
revitalization of traditional markets. Existing studies can be
divided into three main tendencies. First, the study which
analyzes the tendencies of traditional market development
from micro perspective that service quality factors, the
increasing number of merchants and the identification of
consumers play an important part to encourage the
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development and improvement of the activity of shopping in
traditional markets [2]. Second, the tendency of the role of
traditional market from macro perspective within the scope of
urban, stating that the construction or relocation of traditional
markets is capable of changing land use, street pattern,
movement and pattern or type of building, equalization in
circulation path, and land use, which in turn affect changes in
the form of urban space [3]. This is reinforced by the results
of study which reveals that the traditional market as a node of
the exchange of goods and services on a regional basis which
then grow and develop evoking various activities in the city
[4]. The third trend is the study that addresses the traditional
market as part of a cultural product, where traditional market
acts as urban public space, a place where urban community
gather, and build social relations among them [5].

From the results of the existing research discussion, many
approaches have been applied to examine the role of the
traditional markets from micro and macro perspective, as well
as traditional markets as one of the cultural product. The
evidence generally does not appear much different, that
traditional market is not merely a buying and selling place, but
more than that, the market is related to the life conception and
socio-cultural interaction, and at the same time, recreational
facilities both within the region and the city.

As a matter of fact, the research related to revitalization of
traditional markets as an urban catalyst in the structuring of
urban space is still limited and not yet disclosed in detail.
While research by Ramzi Farhat, 2012, reveal about the role
of the cultural heritage of the city as a catalyst for the
regeneration of cities in economic pressure, it has not yet
focused on traditional markets. Scarcity of information about
the role of the traditional market as an urban catalyst in the
structuring of urban space to the users of traditional markets,
of course, is very unfortunate. Moreover, the importance of
the information can be a referral for consumers and traders to
know traditional markets specifications in shopping and
trading activities unhindered by the accessibility constraints,
lack of parking areas, zoning conformance with the character
of commaodities and various support facilities [6].

Thus it can be seen that the research associated with the
revitalization of traditional markets as an urban catalyst is still
limited in number and not disclosed in detail. Similarly,
related issues such as whether the role of the revitalization of
traditional markets in the city spatial planning, particularly in
relation to spatial planning premises as a tourism city.

It is therefore, this study is expected to produce findings
about the appropriate model for positioning the revitalization
of traditional market as an urban catalyst in Surakarta.

Il. LITERATURE REVIEW

A. Traditional Market Revitalization

In a broad sense, according to W.J. Stanton, traditional
market in the context of economy is defined as a group of
people who have a desire to meet the needs, money for
spending (income), as well as the willingness to spend it. This
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is in line with the three patterns of buying and selling, namely
the exchange returns-buying, redistribution, and market
trading with the understanding that 1) exchange buying and
selling is the interaction that occurs between individuals or
groups of commensurate level; 2) redistribution occurs when
multiple agents handle the sale; 3) while the sale occurs when
the participants found the environment to make the interaction
in the whole system [7].

In the main function of traditional market as a transaction
place, the seller of a commodity item and the buyer meet at
the specified places, at a time set within a certain interval, so it
can be said that a traditional market is a particular area or land
with or without building used as a place where the trading
activities take place [8]. At first, the traditional markets
emerge from opportunities available to the public subsistence
farmers to offer their surplus crops to meet perceived needs.
They grew out of the "... periodical meeting to distribute
surplus of agricultural products” [9. However, in addition to
its primary function, the traditional markets also carry out a
mission as shopping facilities for the service area, as well as
act as a vehicle for social and recreational activities [10].

In Java alone, in line with the theory that the "market"
gives accommodation to the “economy bazaar”, Geertz
assumes that the word 'market' is a local dialect of ‘bazaaar’
(Geertz, 1968). It is not clear whether the concept of the
traditional market brought into the region by foreign
merchants, or as an institution has existed previously. Market
or traditional markets as a noun also has the synonym
“peken”, the verb is “mapeken” which means to gather, in
this case the market is a gathering place for buying and
selling. A historical record of Java mentions that in 1830, the
ground trade has grown well. At that time, there has been a
broad network of traditional markets and large regional
markets playing an important role in the trading traffic [11]
(Bagoes Wiryomartono, 2000).

The traditional market is a subsystem of a larger economic
system that generates the development of an area that forms a
circuit round of trade. There are three main levels, namely: (1)
local, which bridges trading activities of the intra-village or
the neighboring villages; (2) regional, which distributes
commodities to various places in a certain region and between
districts within the region; and (3) national, which arises when
national regional products are sufficient to fulfil the region
[12].

B. Traditional Market as a Component of Urban Space

In determining the location, traditional markets did not
neglect its physical form that requires ample land. That is
because the traditional markets in Java are physically
characterized by many los buildings and open land. The
existence of traditional markets is characterized by strong
links with the production activities in the community. [13].
The thing usually found in a traditional market is the form of
selling activity that is developed in the open spaces and
adjacent, field and road, and the situation is not far from the
settlements [14].
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The concept of traditional markets location in Java in the
kingdom time refers to the concept of Four Single-Slot which
is expressed by Mount Rajiman [12], which is a concept that
sets four physical components within a philosophical node of
the center of kingdom. The four components are: the palace,
the square, the mosque and the market. Traditional markets in
its position as a spatial element of the past, has a political
function as an element of control over social mobility [15]

The strong social atmosphere in traditional markets makes
the market have a very significant role as the source of
information for a social condition within all of its conflicts
which take place. Inside traditional markets, the comfort of
the situation becomes a safety indicator of the area. According
to Jo Santosa [1], the spatial planning of Javanese royal
district always makes traditional market positioned as negara
agung (a town center which is sacred in character) or dalem
(the center). Traditional market has a location surrounded
among keraton (a Javanese palace), alun-alun (a town square
called in Javanese), and mosque. In general, Alexander and
Jannifer [16] have delineated traditional markets as having
wide reach in providing services from within urban to rural
areas. In addition, it has an importance to regional
development and a strategic role in maintaining the growth of
the main structure. Consecutively, moving the location of the
market can also make a change upon land use planning; road
pattern, building’s movement and pattern or type to be more
developed, and circulation path distribution [3].

In recent development, traditional market is not only seen
as a specific space for trading activity within a well-built
spatial planning structure, but also becomes another function
of a street. Or, on the other hands, traditional market exists
within an elongated space acting as if a street or an area.
Having relation with street as its element, it can refer to John
Lauermann’s idea [17] proposing that Street Markets are the
primary components to the formation and regulation of
regional informal institution. They can be seen through 3
matters: 1) the micro politics of space allocation which
regulate the interaction between traders and local government,
and the enforcement of local standard for business etiquette,
2) the traders who build places for selling their products and
placing them in the usual order of a market place, and 3) the
forming of Street Markets network comes to be the central
system of wholesales and labor forces in the area.

C. Urban Catalyst within Urban Space

Every city has a unique attribute as a main base or model
for the urban development. Seeing to this developmental
issue, someone can refer to the term called “urban catalyst”.
Urban catalyst is an effective medium to carry out urban
revitalization. Based on its definition, catalyst is a substance
or vehicle fastening a reaction. Within urban design area, a
catalyst can be conceptualized as a project that will stimulate
the future development. The concept of urban catalyst
developed by Wayne Attoe [18] has a value to exceed
metaphorical expression like “the heart of capital city”, a term
which is commonly used to illustrate some catalytic projects.
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Many people think that a catalyst acts as the super
developmental matter. This might happen in some cases in
which there are strong financial and public supports.
Nevertheless, this idea is more accurate to delineate an urban
catalyst as a smaller or a group of surrounding elements,
buildings, and spaces. For example, it can be referred to a case
that will skyrocket positive economical and social
developmental activity.

Urban catalyst has a bigger purpose than just being
assumed to develop the presentation of certain area. To be a
successful urban catalyst, it should not be an independent
element. Instead, it is an element of working framework
which leads to the future development [19]. The dynamic
urban catalyst within the nature are those who act as the
projects having effects towards their surroundings, having
potency to solve every purpose of a revitalization depending
on regional needs. First of all, a catalyst has to improve its
surrounding urban fabric condition. This matter can be done
by redesigning or renovating the fabrics to make them
stronger than before. Secondly, a catalyst does not only
improve the physical condition, but also has to discuss the
social, political, and economical context of the project. Third,
catalytic reactions should be limited in their scope, so that
they do not break their context. The already existed quality
and character of a city must not be threatened because of the
development, so that a catalyst should provide a sense of place
for a regional exhibition [18]. Urban catalyst has a potency to
develop a city in several ways. It is not just limited in one
vision, but not to also be understood in a holistic manner.
Attoe’s theory explains on how to get the visualization
purpose for conducting the whole project. Catalytic theory,
however, does not force a single plan implementation to all of
urban areas. In contrast, it focuses on proper relational
identification between the new and the already existed urban
elements together with their effects upon urban layers.

Urban catalyst is a way to fasten a process of urban
development through an activity or a use of area and policy,
so that it can be able to give positive influence to certain
region. Urban catalyst may contain continuous project
influencing urban structure. According to Stenberg, the
successful keys of urban catalyst are [19]:

e Capable to raise up economical and social activity

e Capable to become Central Business District (CBD) in

both single and mixed function

e Having strategic plan about the entry and exit pathway

in a city so that it can support and shape the pattern of
human movement

e Capable to influence

surroundings

Besides, there are five ways of urban catalyst to motivate
the surrounding development, namely:

e It can happen as long as a catalyst acts as the main

purpose for people to visit certain region and has its
own appeal so that it is able to create activities which

the development of its
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one of them is the economical one (the availability of
supply and demand)

o Needing a proper developmental design and having an
appeal from its physical and visual attraction

e The conducted development is able to attract
movement pattern through access supply

e The developmental character must be integrated with
the needs of street users through streetscape supply

e The conducted development must concern with the
location condition

I1l. RESEARCH METHOD

A. Research Object

This research was conducted in Surakarta. The research
objects are traditional markets which have experienced
physical and non-physical revitalization process. Traditional
markets existing in Surakarta are 43 units. However, not all of
them have received the program or done the revitalization
attempt. There are 16 units of the already revitalized
traditional market in physical aspect since 2006 to 2012.
Meanwhile, almost all traditional markets in Surakarta have
done non-physical revitalization. They include the
management in the form of associated traders or sociocultural
activities which are suitable for each market’s character.
There are 4 markets which actively carry out sociocultural
activities. They are Gede Market, Windujenar Market, Legi
Market, and Kembang Market.

B. Research Method

1) Data Collection: Data collection employed in the
research of Traditional Market Revitalization as Urban
Catalyst in Surakarta is conducted as follows:

TABLE |
TECHNIQUE OF DATA COLLECTION

No Technique of
Data Collection

Usage

1 Interview Getting the information about the
technique existence of traditional market in an
urban space constellation in
Surakarta and the revitalization
effort which have been done
2 Observation Recording the physical and non-

physical places and events of
traditional market revitalization in
Surakarta. And, collecting data of
the spread of location using GPS
(Global Positioning System).
Examining secondary data (existing
data) in the form of maps or other

3 Content Analysis/
Observation

Method documents related to the existence
and traditional market revitalization
effort in Surakarta

4 FGD Serving as the medium to check the
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validity of the data and take
aspiration and information for the
traditional market revitalization
effort from the related sides by
using the data Triangulation method

2) Sources of Data: The examined sources of data are in the
form of informants, places and events as well as documents
which exist there. In this matter, informants consist of
privates, communities, and government, including the related
functional officers in Local Market Management Agency of
Surakarta, Local Space Planning Agency of Surakarta, and
Local Development Planning Agency of Surakarta, which
have the capacity in the revitalization of traditional market
within urban space planning in Surakarta. They also include
users’ communities for both the sellers and buyers of
traditional markets in Surakarta.

The sampling technique is based on particular purposes by
considering the respondents’ mastery and knowledge as
informants towards the examined cases, including analyzing
and clarifying the relation of traditional market revitalization
in Surakarta. The determination of key informant is
characterized as rolling like a snowball in which it is done by
looking for the other key informants who master the examined
cases through the first found key.

3) Technique of Data Analysis: Data analysis is carried out
by using some analysis methods, namely: 1) Spatial Analysis,
used for mapping the spread of traditional markets in the
constellation of spatial planning in Surakarta. 2) Category
Based Analysis (CBA), used for clarifying the revitalization
of traditional markets in Surakarta City. 3) Interactive
Analysis Method, used for having some important
components, namely collecting data, reducing data, displaying
data, and taking conclusion (verification). As the form of
qualitative analysis, interactive analysis is conducted
continually from the beginning process of collecting data to
doing data verification or drawing a conclusion.

IV. RESULTS AND DISCUSSIONS

Traditional market is closely related to the stereotypical
images of being dirty, muddy, not well-organized, less safe,
less courteous in providing services upon buyers, even not
honest in giving the information about commodities’ quality
and quantity. Those matters become the negative view upon
traditional market as a space for the supporting economic and
social activities.

The situation above can affect the existence, development,
and sustainability of traditional markets. Thus, it is necessary
to attempt a revitalization of traditional markets integratively
to meet global competition. By taking a look at this condition,
some steps as anticipation efforts in connecting the existence
of each traditional market in constellation of Surakarta should
be done immediately, so that there is no aggrieved party.

However, the fact today, especially in Surakarta, there is no
comprehensive plan to respond the problems faced by
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traditional market in terms of urban space. The authority
(Surakarta government) should be proactive in regulating the
presence of traditional markets in order not to adverse each
other, and revitalizing traditional markets which has shrank
and grown uncontrollably in economic activity. One of the
efforts which can be done is by arranging comprehensive
revitalization plan of traditional markets based on data and
research regarding the presence of traditional markets in urban
space constellation, revitalization effort which is suitable for
the concept of spatial planning and by knowing the connection
of traditional market revitalization in arrangement of urban
space.

1) The Presence of Traditional Markets in Surakarta
Constellation: The presence of traditional markets can be
explained through identification. The spread of traditional
market location has a significant role in determining the
development of each kind of markets. Besides, it is necessary
to know the scope of service which becomes a focus in each
kind of markets to help creating a positive economic
development situation. Therefore, market zonation is an
important thing to create economic distribution so that there
will be a more equal access for people to economic resources
as a livelihood. The creation of zonation can be done by using
mapping method. One of mapping methods which can be used
is mapping based on Geographic Information System (GIS).
By using geographic information system, it can create a
spatial planning of traditional market which can optimize each
kind of markets’ role without adversing or even becoming a
threat for each other.

The spread of traditional market in Surakarta is as follows:

Fig. 1 The Spread of Traditional Markets in Surakarta Map

Based on the spread of traditional markets above,
therefore, the structure of traditional markets’ spread of each
district in Surakarta is provided below:

TABLE Il
THE STRUCTURE OF TRADITIONAL MARKET’S DIVERSION IN
SURAKARTA
District Traditional Market’s Class Total | Percen
| | I | tage
A|B|A|B|A|B
Laweyan - 1 3 3 - - 7 16%
Serengan 1 1 - - - - 2 5%
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Pasar 1 1 1 3 3 1 10 23%
Kliwon
Jebres 1 4 3 3 1 12 28%
Banjarsari 1 2 1 3 2 3 12 28%
Total (%) 3 6 9 |12 ] 8 5 43 100%
7l@|l@| @] @] @] (a0
) 1A 1188 ]2

Based on the result of field observation and research of
secondary data, the oldest traditional market in Solo is Gede
Market which was built in 1930, even before that, it had
become an economic center in golden era of Keraton
Surakarta Hadiningrat. In addition, even before the existence
of Keraton, it had become the trading center of the popular
chinese merchant named Babah Mayor. Meanwhile, the
largest market is Notoharjo Market, 17.276 m? which was
built in 2006. Notoharjo Market is provided for the informal
sellers from Banjarsari. However, based on the amount of
occupied stalls, Klewer Market is the most occupied, with
2.069 stalls. It shows that the sellers are highly interested in
selling their goods at traditional markets which have been
established and had a unique side as Klewer Market.
Moreover, the 43 markets are classified based on Surakarta
Mayor decree No. 511.2/085 A/I/2001 regarding The
Determination of Market Class dan Basic Place Value
Estimation. The existence of those markets hopefully can give
maximal contribution to people and Surakarta government.

2) Traditional Market Revitalization in Surakarta: It is a
nature for consumers who prefer to choose a more
comfortable place, more complete goods and cheaper price
which can be accommodated by modern market. Furthermore,
the solution key is on government hand. The regulation of
spatial planning which is implemented strictly can regulate
traditional market placement. It is necessary to be done to
anticipate the menace of insolvency of traditional markets due
to the uncontrolled competency, and to give a facility for
positive competition among markets. Another thing that is
needed to be done is to change “the face” of traditional
markets in order to be more comfortable and well-organized.
Meanwhile, the revitalization of traditional markets often
concerned to the investor’s benefit rather than the sellers
themselves. The uncompromised high price stall often makes
the sellers “allergic” to hear the word “revitalization”. This
situation often causes a conflict between the old sellers and
the investor appointed by the government to revitalize
traditional markets.

The revitalization of traditional markets covers physical
and non-physical revitalization. The physical revitalization
covers the matters regarding the facility provided as a place
for economic activity which is comfortable for the users in it.
While the non-physical revitalization covers the software
completion such as regulation betterment for orderliness of
traditional markets. Thus, the result model always considers
the balance of the two elements above. In revitalizing
traditional markets, economic factor has an important role
because without economic profit or benefit at all, the
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businesses that have activity in traditional markets will not be
motivated to take a role in realizing the succession of
traditional market revitalization effort. Therefore, in order to
reach the purposes, it needs efforts from related parties to
guide the revitalization of traditional markets in order to
realize Surakarta as tourist destination. Moreover, it is
expected that it will give the real economic advantages and
financial contribution to all elements of society of traditional
markets, so that it can increase family income and their
prosperity.

By knowing and believing that traditional markets can give
contribution in developing local economy, they will be more
motivated and eager to support the effort of traditional market
revitalization. Besides, in the framework of doing the
revitalization, from ecology perspective or environment
insight side, traditional markets in terms of consumer services
relies on its main capital on comfort, cleanliness, and safety
environment. In other words, without those -elements,
traditional markets will not be revitalized well. Therefore,
ecology elements which become capital in undertaking
traditional market revitalization must be maintained and kept
its sustainability in order to be able to serve continually and to
be utilized by the current and future generation.

The revitalization efforts in conformance with the cultural
perspective can be outlined that attempts to revitalize
traditional markets can be grounded in the Surakarta’s local
culture, considering the traditional market is one of the
products of Javanese culture. In micro context, it surely leads
to the surrounding culture or environment of traditional
markets location. It is because the formation of the market
cannot be separated from habit or culture of the community in
the process of formation of the traditional markets.

TABLE Il
THE RESULT OF TRADITIONAL MARKET REVITALIZATION IN
PHYSICAL ASPECT AS AN URBAN CATALYST IN SURAKARTA IN

2013
Market Urban Catalyst Elements
Revitaliza | Economic CBD Movemen | The
tion Developm | Formati | t Patterns | Influence of
ent on Formatio | the
n Surroundin
g
Nusukan Economic | Region Region As the
in 2006 improvem | scale scale center of
ent, 30% CBD movement | region scale
stalls formatio | generator | service
addition n
Klitikan Economic | City City and As the
Notoharjo | improvem | scale surbuban center of
in 2006 ent, CBD areascale | region, city,
building formatio | movement | and regional
constructi | n generator | scale service
on and
new
location,
the
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number of
seller
100% new
(former
street
vendors)
Mojosong | Economic | Region Region As the
0 improvem | scale scale center of
in 2006 ent, 40% CBD movement | region scale
stalls formatio | generator | service
addition n
Kembang | Economic | Region Region As the
in 2006 improvem | scale scale center of
ent, 30% CBD movement | region scale
stalls formatio | generator | service
addition n
Sidodadi 30% stalls | Region Region As the
in 2007 addition scale scale center of
CBD movement | region scale
formatio | generator | service
n
Gading Economic | Region Region As the
in 2008 improvem | scale scale center of
ent, 30% CBD movement | region scale
stalls formatio | generator | service
addition n
Ngarsopur | 30% stalls | Region Region As the
0 addition scale scale center of
in 2008 CBD movement | region scale
formatio | generator | service
n
Triwindu Economic | City Region As the
in 2009 improvem | scale scale center of
ent, 40% CBD movement | region, city,
stalls formatio | generator | and regional
addition n by scale service
unique
commod
ities
Pucang Economic | Region Region As the
Sawit improvem | scale scale center of
in 2009 ent, CBD movement | region scale
A new formatio | generator | service
market n
building,
80% new
sellers
addition
Panggung | Economic | Region Region As the
rejo improvem | scale scale center of
in 2009 ent, CBD movement | region scale
30% stalls | formatio | generator | service
addition n
Ayu Economic | Region Region As the
in 2010, improvem | scale scale center of
2011 ent, CBD movement | region scale
20% stalls | formatio | generator | service
addition n
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Legi Economic | Cityand | City and As the
in 2010 improvem | regional | regional center of
ent, scale scale region, city,
20% stalls | CBD generator | and regional
addition formatio scale service
n by
spices
and
foodstuf
fs
commod
ities
Bird Economic | Cityand | Region As the
Market improvem | regional | scale center of
Park ent, scale movement | region, city,
in 2012 40% stalls | CBD generator | and regional
addition formatio scale service
n by
livestoc
k
comodit
ies
Ornament | Economic | Region Region As the
al Fish improvem | scale scale center of
Depok ent, CBD movement | region scale
40% stalls | formatio | generator | service
addition n
Nongko Economic | Region Region As the
in 2012 improvem | scale scale center of
ent, CBD movement | region scale
30% stalls | formatio | generator | service
addition n
Gede Economic | Cityand | City and As the
in 2012 improvem | regional | regional center of
ent, scale scale region, city,
30% stalls | CBD movement | and regional
addition formatio | generator | scale service
n by
fruits
and
foodstuf
fs
commod
ities

According to the identification result and data
categorization of traditional market revitalization in physical
aspect, it can be pointed out that economic elements, CBD
formation, movement patterns formation, and the influence of
the surrounding have existed in revitalized traditional market
buildings over the period 2000-2012, excluding Legi Market
building which neither showed the culture elements of
Javanese architecture nor local architecture. Meanwhile, in
2013, there were three markets being revitalised, namely
Gilingan Market, Kliwon Market, and Elpabes (Electronic,
Plastics, and Iron) Market which were still in constructing
process. On the other hand, the non-physical revitalizations
that have been executed in Surakarta’s traditional markets are
as follows:
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TABLE IV
THE NON-PHYSICAL ASPECTS OF TRADITIONAL MARKET
REVITALIZATION AS URBAN CATALYST IN SURAKARTA IN 2013

Traditional Revitalization Urban Catalyst

Market’s Name Activities Accordance
Gede Market, Pasar e Cultural elements as
Kembang Market, | Kumandang the attractions
Triwindu/Winduje | Festival 2005 e forming CBD
nar Market, Legi despite the
Market contemporary

characteristic

e affecting traffic
movement pattern
when events are
held

e becoming a city
scale entertainment
center

Gede Market, Pasar e Cultural elements as
Kembang Market, | Kumandang the attractions to
Triwindu/Winduje | Festival 2006 improve market
nar Market, Legi visitors and tourists’
Market interest
e forming CBD
despite the
contemporary

characteristic

o affecting traffic
movement pattern
when events are
held

e becoming a city
scale entertainment
center

Gede Market, Pasar e Cultural elements as
Kembang Market, | Kumandang the attractions
Triwindu/Winduje | Festival 2007 e forming CBD

nar Market, Legi despite the

Market contemporary

characteristic

e affecting traffic
movement pattern
when events are
held

e becoming a city
scale entertainment
center

Gede Market, Pasar e Cultural elements as
Kembang Market, | Kumandang the attractions
Triwindu/Winduje | Festival 2008 e forming CBD

nar Market, Legi despite the

Market contemporary

characteristic

o affecting traffic
movement pattern
when events are
held

e becoming a city
scale entertainment
center

3rd [nternational Conference on Engineering & Technology Development 2014

Faculty of Engineering and Faculty of Computer Science

Bandar Lampung University

186



ISSN 2301 - 6590

Gede Market,
Kembang Market,
Klewer Market,
Windujenar
Market

Carnival event
with the theme
Vipassana
Warna

2012

Cultural elements as
the attractions
forming CBD
despite the
contemporary
characteristic
affecting traffic
movement pattern
when events are
held

becoming a city
scale entertainment
center

Gede Market

Grebeg Sudiro
2010

Cultural elements as
the attractions
forming CBD
despite the
contemporary
characteristic
affecting traffic
movement pattern
when events are
held

becoming a city
scale entertainment
center

Gede Market

Grebeg Sudiro
2011

Cultural elements as
the attractions
forming CBD
despite the
contemporary
characteristic
affecting traffic
movement pattern
when events are
held

becoming a city
scale entertainment
center

Gede Market

Grebeg Sudiro
2012

Cultural elements as
the attractions
forming CBD
despite the
contemporary
characteristic
affecting traffic
movement pattern
when events are
held

becoming a city
scale entertainment
center

Gede Market

Grebeg Sudiro
2013

Cultural elements as
the attractions
forming CBD
despite the
contemporary
characteristic
affecting traffic
movement pattern

when events are
held

e becoming a city
scale entertainment
center

Referring to the analysis in Table 111 and IV, hence, it can
be concluded that traditional market revitalization is a city
component which advances urban space development.
Therefore, it can be said that traditional market revitalization
serves as an urban catalyst in Surakarta. This relationship is
presented as follows:

Traditional market revitalization serves as an attempt

to accelerate Surakarta’s image branding, both
physically and non-physically.
Traditional ~market revitalization can stimulate
activities which influence the ordering and
arrangement of other facilities.
Traditional market revitalization orientates itself

towards the local society culture to create economic

and local culture’s compatibility as the tourist
attraction.
Traditional market revitalization accelerates the

realization of the need for a meeting place between
sellers and buyers. It brings real implications for social
network which plays a role as the media for having
face-to-face communication, interacting, exchanging
goods, selling-purchasing or bargaining, by a
functional, technical, and aesthetic approach in a resort
city space. These roles are indeed full of humane and
meaningful values.

V. CONCLUSIONS

The constellation of the existence of traditional markets in
Surakarta is dominated with the presence of Gede Market,
which serves not only as the oldest traditional market, but also
as a center of society’s economic activities and social culture.
By considering the accordance between the effort to
implement traditional market revitalization and tourism city
program, it can be pointed out that physically and non-
physically, traditional market revitalization has a role as an
urban catalyst. In other words, traditional market revitalization
can be seen as an attempt to accelerate the image branding of
Surakarta both physically and non-physically.
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